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Storytelling

IN raising cybersecurity awareness




Who we are@e

CERT Polska is the first Polish computer emergency
response team. Active since 1996 in the response teams’
community, it has become a recognized and experienced
entity in the field of computer security.
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Why storytellinge

Storytellng makes complex information more
accessible and memorable, aiding in retention.

*Capturing and sustaining attention 1s a significant
benefit of storytelling, as the bram frequently loses
focus.

*The versatility of storytelling makes 1t an effective
tool in various fields, mncluding busmess, marketing,
and cybersecurity



» Plain language

Make sure your audience understands you

HONEST AND HELPFUL

» Honesty

Clearly communicate the situation/ topic

> On time

When the market or the people need information




CASE STUDY » false attachments
NASK/ CERT Polska

> login problems

» fake shops

> fake investments

» money transfer requests (social media)

@ NASK
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CASE STUDY

NASK/ CERT Polsko

SMS

» we emphasised the value of sending us suspicious
SMS messages.

» advertisement was broadcasted on television and in
Polish-wide and regional radio broadcasting stations

more than 500 fimes, which covered an audience of
about 30 million users.

> |t was also broadcasted during prime time, e.g. prior
to football World Cup matches.

» details showing how and where to report
cybercriminals disturbing activities.

» We saw a clear effect from these spots — every fime

they were broadcasted, they increased the number
of reports.



CASE STUDY

Zgtaszajac takie oszustwo do CERT Polska
pomagasz sobie | Innym,
Ktorzy s3 narazeni na utrate danych
lub pieniedzy
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And why it workse

» When a speaker delivers those same facts within a story,
however, something else happens in the brain - not only are
the language processing parts in our brain activated, but any
other area in our brain that we would use when experiencing

the events of the story are, too.




Thank youl!

Iwona Proszynska
Iwona.proszynska@cert.pl
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