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1 DEMAND-SIDE RESEARCH

2 MACRO-ENVIRONMENTAL FACTORS 

(POLITICAL, ECONOMIC, SOCIAL AND TECHNOLOGY)

3 PRIMARY VS SECONDARY RESEARCH

Logical blocks/modules of ECSMAF
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Cyber security 

awareness

Flash Eurobarometer 496 SMEs and 

cybercrime (EU-wide random probability 

telephone survey of 12,863 SMEs, 

conducted in 2021)

https://europa.eu/eurobarometer/surveys/detail/2280

Cyber security 

skills

Understanding the UK cyber security 

skills labour market (a quantitative survey 

of 1,030 UK businesses, 127 public sector 

organisations and 470 charities, conducted 

in 2018)

https://www.ipsos.com/en-uk/understanding-uk-cyber-

security-skills-labour-market

Experienced impact on 

business

Cyber Security Breaches Survey 2022 

(a random probability telephone survey of 

1,243 UK businesses, 424 UK registered 

charities and 420 education institutions)

https://www.ipsos.com/en-uk/cyber-security-breaches-

survey-2022
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Cybersecurity maturity

Some examples of surveys conducted by Ipsos

https://europa.eu/eurobarometer/surveys/detail/2280
https://www.ipsos.com/en-uk/understanding-uk-cyber-security-skills-labour-market
https://www.ipsos.com/en-uk/cyber-security-breaches-survey-2022
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Citizens’ concerns about 

data privacy

2019 CIGI-Ipsos Global Survey on 

Internet Security and Trust (survey with 

25,229 Internet users in 25 economies, via 

online or face-to-face interviewing, 

conducted between December 2018 and 

February 2019)

https://www.ipsos.com/en/2019-cigi-ipsos-global-survey-

internet-security-and-trust

Safeguarding reputation 

through investment in cyber 

security

Ipsos MORI's annual Captains of Industry 

Survey (opinion survey among Britain’s 

most senior business leaders)

https://www.ipsos.com/en/reputation-rise-safeguarding-

your-brand-reputation-through-investment-cyber-security

Support for government 

policies

Trust in the Internet, survey released by 

The NEW INSTITUTE in Germany

(Online survey with 14,519 Internet users in 

20 economies using the Ipsos panel, 

conducted in November 2021)

https://www.ipsos.com/sites/default/files/ct/news/docume

nts/2022-

11/Trust%20in%20the%20Internet%2C%20Nov%20202

2.pdf
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Political, Economic and Social Factors

Some examples of surveys conducted by Ipsos

https://www.ipsos.com/en/2019-cigi-ipsos-global-survey-internet-security-and-trust
https://www.ipsos.com/en/reputation-rise-safeguarding-your-brand-reputation-through-investment-cyber-security
https://www.ipsos.com/sites/default/files/ct/news/documents/2022-11/Trust%20in%20the%20Internet%2C%20Nov%202022.pdf
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About Ipsos

Founded in 1975, Ipsos is the third largest market and public opinion research 

company in the World – and currently the only large global research company 

primarily managed by researchers and focused entirely on research. 

Headquartered in Paris, Ipsos maintains locally incorporated offices in 90 

countries globally, including 21 of the European Union’s 27 Member States, and 

is at the forefront of developing state-of-the-art tools and methods to provide 

clients with robust evidence for confident decision making.

The company is structured around a number of services covering a range of 

sectors and solutions, including: 

Public Affairs; Corporate Reputation; Retail and Consumer Intelligence; Retail 

Performance; Audience Measurement; Customer Experience; Employee 

Relationship Management; Media Development; Mystery Shopping; Qualitative; 

Social Intelligence Analytics; and User Experience.

European Public Affairs

Ipsos’ European Public Affairs (EPA) team, based 

in Belgium, specialises in conducting pan-

European (and global) public opinion research to 

the highest standards of methodological rigour for 

clients ranging from the European institutions and 

EU political parties/groups, to international 

organisations (e.g. the United Nations, NATO and 

the World Bank Group).

As well as undertaking commissioned research, 

Ipsos Public Affairs is at the forefront of 

developing and sharing best practice in polling 

and survey research. Such work is a defining 

element of our brand, contributing to high 

response rates from the public, more openness to 

our communications and heightened credibility for 

our findings.


